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NEWS
Strictly embargoed until 09:00 CET, 6 February 2018
Made in Europe: Kia to reveal a new generation of Ceed
Frankfurt, 6 February 2018 – The new Kia Ceed will make its public debut at the 2018 Geneva International Motor Show. The Ceed five-door hatchback is due to be unveiled in Geneva alongside a second member of the new Ceed family.
Designed, developed, engineered and built in Europe, the third-generation Ceed features innovative new technologies and engines, a mature and athletic new design, and a more engaging drive.
The new Kia Ceed has been designed at the brand’s European design centre in Frankfurt, Germany. Inspired by the fastback design of the Stinger, the new Ceed conveys a more self-confident new look. Engineered exclusively for use on European roads, the ride and handling characteristics of the new model elevate the Ceed over its predecessor in terms of dynamism, driver engagement and refinement.

The new model also adopts a revised name – cee’d becomes Ceed, consolidating its reputation as a car for the Community of Europe, with European Design.
The new Kia Ceed goes on sale exclusively across Europe during Q2 2018. 

- Ends -

About Kia Motors Europe

Kia Motors Europe is the European sales, marketing and service arm of the Kia Motors Corporation. With its headquarters in Frankfurt, Germany, it covers 30 markets in Europe.

About Kia Motors Corporation 
Kia Motors Corporation (www.kia.com) – a maker of world-class quality vehicles for the young-at-heart – was founded in 1944 and is Korea's oldest manufacturer of motor vehicles. Over 3 million Kia vehicles a year are produced at 14 manufacturing and assembly operations in five countries which are then sold and serviced through a network of distributors and dealers covering around 180 countries. Kia today has over 51,000 employees worldwide and annual revenues of over US$45 billion. It is the major sponsor of the Australian Open and an official automotive partner of FIFA – the governing body of the FIFA World Cup™. Kia Motors Corporation's brand slogan – "The Power to Surprise" – represents the company's global commitment to surprise the world by providing exciting and inspiring experiences that go beyond expectations.
For more information about Kia Motors and our products, please visit our Global Media Center at www.kianewscenter.com.
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